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Seminar paper from the year 2002 in the subject Business economics - Marketing, Corporate
Communication, CRM, Market Research, Social Media, grade: 2 (B), Southern Cross University, Lismore
(Marketing), course: Electronic Marketing, 7 entries in the bibliography, language: English, abstract: The
Internet has changed the way the world disseminates information since the introduction of the World Wide
Web (WWW) in 1995. It became a global medium for the distribution and exchange of information among
the users. Especially for Universities, competing for attention of international students, it is a crucial tool to
reflect their programs and services offered in a highly competitive environment of thousands of Universities
worldwide. As prospective students tend to inform themselves primarily over the Internet, the quality of the
presentation in combination with different techniques and technologies determines the success or failure of
getting international students.
This report presents an Internet Marketing Plan for improving the existing website of the International
Office, Southern Cross University (SCU), Lismore, New South Wales, Australia. The International Office’s
website’s objective is to reflect their services and the programs offered by the SCU in the best way. As the
environmental analysis shows, they are acting in a highly competitive environment with 47 Australian
institutions for higher education with an increasing demand on the part of international students, representing
an increase of 17.5 percent in 2001 with increasing tendency since 1992. A reason for this is that study
abroad experience is nowadays a “required” experience for a successful career. The SWOT analysis shows,
that the website is not using their whole competencies as the information displayed does not take into
consideration the needs of international students. Additional lacking or not updated information confuses and
often frustrates the International Offices target market: The potential international student.
Therefore, objectives are to improve the website and to increase enrolments of international students at SCU
from 7 per cent up to 10 per cent in 2005. Underlying goals for those objectives are to create a more
informative and importantly up to date site, to offer a forum for feedback from students, as well as a system
for identifying how often the site is used and to reinforce corporate identity with the SCU homepage. The
improved site will service students throughout their experience with the University, developing a long-term
relationship with the office staff, students, and prospective Universities.
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From reader reviews:

Jeffrey Thibodeaux:

The book Electronic Marketing Plan for the International Office, SCU can give more knowledge and also the
precise product information about everything you want. So why must we leave a good thing like a book
Electronic Marketing Plan for the International Office, SCU? Wide variety you have a different opinion
about guide. But one aim that will book can give many information for us. It is absolutely right. Right now,
try to closer with your book. Knowledge or information that you take for that, you may give for each other;
you are able to share all of these. Book Electronic Marketing Plan for the International Office, SCU has
simple shape but the truth is know: it has great and large function for you. You can appearance the enormous
world by start and read a guide. So it is very wonderful.

William Johnson:

Here thing why this kind of Electronic Marketing Plan for the International Office, SCU are different and
trustworthy to be yours. First of all reading a book is good however it depends in the content from it which is
the content is as delightful as food or not. Electronic Marketing Plan for the International Office, SCU giving
you information deeper as different ways, you can find any book out there but there is no guide that similar
with Electronic Marketing Plan for the International Office, SCU. It gives you thrill examining journey, its
open up your personal eyes about the thing in which happened in the world which is probably can be
happened around you. You can bring everywhere like in playground, café, or even in your approach home by
train. In case you are having difficulties in bringing the published book maybe the form of Electronic
Marketing Plan for the International Office, SCU in e-book can be your alternative.

Erin Wright:

Typically the book Electronic Marketing Plan for the International Office, SCU will bring one to the new
experience of reading any book. The author style to spell out the idea is very unique. Should you try to find
new book to read, this book very suitable to you. The book Electronic Marketing Plan for the International
Office, SCU is much recommended to you to study. You can also get the e-book from your official web site,
so you can easier to read the book.

Zandra Woods:

With this era which is the greater person or who has ability to do something more are more valuable than
other. Do you want to become considered one of it? It is just simple solution to have that. What you should
do is just spending your time not very much but quite enough to enjoy a look at some books. One of many
books in the top listing in your reading list is usually Electronic Marketing Plan for the International Office,
SCU. This book that is certainly qualified as The Hungry Mountains can get you closer in becoming precious
person. By looking upwards and review this guide you can get many advantages.
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